M

A accura

complete print management system

Version 6.03 New Features

Accura 6.03 Build 5 compiled on 12" November 2020

Accura Online 6.10 compiled on 29" October 2020



Introduction

Welcome to Accura Version 6.03

Version 6.03 is the latest release for the Accura MIS and Accura Online. We are pleased to introduce to the range of
Accura products, AccuraSync which will revolutionise the way you interact between Accura and your accounting
platform. AccuraSync is the result of many months of development and testing and provides bi-directional, real-time
and secure background synchronisation of data between Accura and a range of online accounting solutions.

All clients with a current support contract for Accura (and Accura Online if purchased) are entitled to receive and
install all software releases as part of their support contract benefits. If you have not already done so, please sign up
for an account on our website to access protected software downloads, user manuals and other content.
AccuraOnline upgrades are distributed automatically when released by Accura support.

A video covering the 6.03 new features can be found here.

If you have any questions or queries about the new features or any other Accura related matter, please contact your
Accura Support team by emailing support@accuramis.com.

About This Document

This New Features document details all the major features added to Accura and Accura Online since the last major
public releases, which were Accura 5.41 Build 8 and Accura Online 5.35.

If you are an end user, please read through this document which summarises the major new features likely to be
used by end users.

The technical release notes are aimed at Accura system administrators, advanced users, and Accura support
personnel. These are available on request.

Previous versions of release notes and the technical release notes can be found in the Online Resource Area which
can be accessed from the Accura Help Menu.
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New Features in Accura 6.03

AccuraSync is a new paid for module, designed to work in conjunction with the standard Accura Invoicing module.
AccuraSync will upload your clients, suppliers, invoices and credits to your accounts package and feed data back to
such as client and supplier balances and transaction payment statuses. AccuraSync does away with the need to
export records to CSV or proprietary file types from Accura and import them to your accounting package and does

it all instantly and seamlessly.

AccuraSync comprises of three components - the accounts configurator, the accounts mapper and the accounts

monitor.

The accounts configurator is where the basic settings such as which items you wish to sync, synchronisation
intervals, your secure connection details and synchronisation logs reside. Once set, you will rarely, if ever, need to

come back to this application.

AccuraSync

. Accounts Link : Configuration - D:\Accura\C10}Data_Xero\Sync\AcctsLink.cfg

LOGIN

FILTERS

Qaccyra  comen

Application

© o

Sales Ledger

Purchase Ledger

Suppliers
[ Email Errors

Balances and Status
[ email Errors

Transactions
[ Email Errors

Suppliers
ppl

Supplier Status Indicators

Transactions

Email Notifications

myob O MioB Essentials

Configuration
Inbound
Intenval 10 151 @ = Currencies
(mins) [ Email Errors
Interval: 10 |3 Nominals
(mins) [ Email Errars
Intenval: 10 13 P Tax-rates
(mins) [ Email Errars
Start Date:

30/09/2020

Inbound
Clients Interval 10 & P =
[ Email Emors (mins)
Balances and Status Interval 10 &
[ Email Emrors (mins)
[A Transactions Interval: |10 3 P
[ Email Emrors (mins)
Start Date: | 30/08/2020
Outbound
Clients ail Errors
Client Status Indicators ail Errors
Transactions Email Errors
Error Notification ‘ K

AR O wossccut rgn

Qutbound
Email Errors Currencies
Email Errors
Email Errors
Earliest Latest
| 0200 2 17:30 2

Inbound
®
Interval: | 999 |2 P
imins)
®
Outbound

[ Email Errors.

Day Start / End

Start: o7:00 f2
End: 19:00 [
Keep Alive
Interval: 512 mins)

Email Errors

Importing

Batch Records: 100 %

Licence Agreement

Chris Goslar

tax rates, nominals (g/l codes), currencies, clients, suppliers and invoice transactions.

08/09/2020 10:58

The accounts mapper tool is where you initially match your Accura data with your accounts package data such as

* Accura accounts mapper: d:\accura\c10\ukdata

&accura

Mapping of Clients

Source File: | D:\Accura\C10\UKData\Sync\ Inbox\ Com pleted\20200403_172030_6207054_Customers Xerojson

]S

4 —= Configuratio
Configuration

Data In Accura O FiterBar [ SearcnBar > # Data In External Accounting System O FiterBar (] SearchBar %
% CLIENT NAME LINK - C/g) CODE NAME LINK -
B 173 Insight Py 123 Insigit by e B 23 Tnsight Py VAL
Dﬂ No 2400000236 24 Locks o 24 Locks 24 Locks 2400000236
) 7-00000240 7-Eleven + T-Hleven 2 -Eleven + 7-00000240
€ Currencies ABCAR Aand B Car Sales Inc. A and B Car Sale. un\% ABCAR A and B Car Sales Inc. 7 ABCAR
ABC229 ABC Technologies Ltd  ABC Technolagi ABC Technologies Ltd v ABC229
T ABSTRACT Abstract Systems Integration Bank West + BABD00247
Ree ACM Acme Print & Design (prepay) Basket Case + BAGD000255
I ACME Acme Studios (deposit) Bayside Club + BADOD0245
nvoices AcT act Auto Link Berry Brew  BED0000237
I — ADDIDAS Adidas-Solomon Canada o Boom FM + BO00000252
aerop Aeroplan { Brunswick Petals + BROOO0OZ33
AGENCYSO Ageneys Response Unlink All City Ageney 7 100000254
ANY Any Company Ltd City Limousines V7 CI00000246
APPLEINC Applenc, Coco Cafe + CO00000235
Invoices ARITZIA Arotzia LP DIISR - Small Business Services + DI00000249
rgd Assoc. of Registered Graphic Designer Add Dimples Warehouse v DI0000241
Credit Notes Azt Aztec Digital Print Espresso 31  ES00000239
BAO000247 Bank West  Bank West Fulton Aiport Parking + FU00000Z31
BADD0DO255 Basket Case o Basket Case Reject Gable Print v GAO0000228
BADD000245 Bayside Club + Bayside Club Hamilton Srith Ltd v HADDO00244
BELL-C Bell Canada HIVRC  HM00000243
BEOO000237 Berry Brew o Bery Brew v Clear Marine Systems S MAODOOZST

Again, once set you will rarely need to come back to the mapper tool.
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Accounts monitor is installed on your Accura server as a service which will run in the background and requires no
interaction. The accounts monitor service is responsible for the actual syncing of data between Accura and your
accounting package. It will seamlessly sync client supplier and invoice transactions out in real-time and sync external
changes in at the specified intervals.

Accounts monitor is also responsible for error reporting and other activities such as putting customers on stop when
they exceed their credit limit!

For more details on AccuraSync, you can read the datasheet here. We have also produced two demonstration videos
one for the technical setup and one for the day-to-day use.

AccuraSync Version 1 provides support for Xero only but we'll be adding support for QuickBooks Online very shortly.
Support for MYOB Essentials and Accounting Plus is also in the pipeline. SageOne compatibility will come later, based
on demand.

Enhanced Web Console Features

Several new enhancements have been added to the Web Console

& w build 1 Release): DDS Ltd - d:\ac

“a Web console - localhost:3010

L) Process = Reject

Client Receive: d At Quantity Title Depth Width  Contact Contact Receives d
&  Hampshire Engineerir  16/07/2020  13:05, 20 Safe Distancing Floor Marke  400.0000 4,000.0000 Dai Steam

< >||< >

B Order requests &) Paid ot () - Opetais @ Attachments [ Notes

Client Received At Quantity  Title Contact Order No A4, 4pp, From disc supplied, POF proof
supplied, Printed in 4 colour process
ABCT Ltd,  1507/2020 1636 500 ABC &pp DL Steve Guidroz 123132453 House gloss 130 gsm, Trim to

Hampshire Engineerin =5 15/07/2020 16:58 1000 4pp Brochure Dai Steam 1321313 size, fold and pack, My Notes

&

< >

[ only show my accounts |4 Only show pending enquiries ] Only show B2C orders
\Webconsole: waiting for web activity |Refresh in:  seconds. |Gavin Spooner [Thursday, July 16, 2020 [13:00:29

e Now it is possible to add or remove attachments to web quotes and orders before the are processed. This can
be done by highlighting a record and going to the Attachments tab at the bottom right of Web Console. Here
you can see any existing attachments and there are buttons to Add or Remove attachments. There is also a
button to Open a highlighted attachment.

e  Pop-up notes can also be added to web quotes and order by highlighting a record and going to the Notes tab at
the bottom right of Web Console. Here you can see any existing pop-up notes and Add, Edit or Remove them.

e Web console will now warn the user when they process a prepaid web order where a payment issue has been
detected. Web orders with a payment issue will be shown in the web order list with a credit card icon next to the
received date.

e Ifaprepaid order comes in with a payment issue, users with the appropriate permissions can process the order
as Paid. This would be used when the user calls the customer before processing the order to query the payment
issue and gets a card payment over the phone.

L US: +1 (0) 8473 938 731 Rk www.accuramis.com
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A pre-paid web order with a payment issue can be marked as paid by the using the Paid button that will display
next to Process button

é Paid ¢ Process = Reject

When pressed, a warning will ask the user if the really want to proceed. If they continue, a “Manual payment
authorisation” pop-up note will display so they log details of the manual transaction. Once this is saved the order
will be processed as normal and an invoice automatically generated.

If a payment failure web order is processed without marking it as paid, the user will be notified of the payment
failure.

WARNING: This order relates to a prepay account, however online card payment
failed... do you want to Continue, mark as Paid, or Abandon?

| continue | ['Markpaid | | Abandon |

If they Continue, the order will be processed and the automatically generated invoice will have a payment status
of Pending.

If they Mark Paid, the order will be processed and the auto-generated invoice will be given the payment status
of Paid.

If they select Abandon, the order will be returned to the web console queue.

Client and Supplier Favourites

Expanding on the materials favouriting feature, we have now introduced favouriting for clients and suppliers.
Client and supplier-based browses can all be filtered to Only show favourites.

To make a client or supplier a favourite, simply click in the browse next to their tagging box. You can also mass
favourite records by tagging the and using the Favourites button.

OV BEABBERBSO® &
- Clients [2=|Contacts [~ Options
| |88 7 Queries:
Name Town Rep Contact
[ 57 Sp 60 ABC ies Lid = i AF 77 Steve Guidig
[[157 2y  Accura Development Accura Deve
[14% 2y  City Limousines Coppertown Martin Dale
O {j gﬂ Data Design Services Ltd. Eastleigh Mr Director
O u® ire Engineering Service: BFP Dai Steam
O {3 c%l] No Fear Academy Belvedere = José Silva
< > v
Primary contacts only L] Show my accounts only Category: | |v
IE‘h:Id:inmi!:leu-ds Dnt"::wimul'iles U - s
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Client and Supplier Search

The main client and supplier browses now have an alternative search function to better narrow down searches if
only part of a name is known.

On the Options tab, there is now a Search Method with the options Search method
of Begins with or Contains. Begins with is the original search method () Begins with
whereby when you stated typing a name in the browse, the focus
would move to the name you typed in.

If you use Contains, typing the string you want will filter out of the browse all non-matches. This example shows the
result for searching for names containing ‘Itd’

= Clients [Zz| Contacts EDptiuns
| Itd | g% ;3 Queries:
Mame Town Rep Contact
[] % Sy €0 ABC Technologies Ltd =| Eastleigh | ) AF | &7 Steve Guidrd
[ 1 =y  DataDesign Semvices Ltd, Eastleigh Trevor Cockd
[1 5y Docs24ltd Erighton ani Managing D

This feature will work on whichever column the browse is sorted by and will also work in the Contacts tab.

Stock Reorder Adjustments

It is now easier to adjust minimum stock levels for reordering materials and products without the need to go into
individual material records.

~ Update stock re-order level(s) —

QL! Update stock re-order level(s)

Enter the minimum stock re-order level for the tagged products

Re-order level: B

@ Cancel @ QK

Stock material and product browses, as well as the CRM View Prospect Profile > Product tab, now feature a Min-
level button.

To adjust a single material, highlight the record and press the Min-level button. You will see the dialog as shown
above with the current reorder level. Change the level to the desired amount and press OK.

To quickly change multiple records to the same reorder level, tag your range of materials and click the Min-level
button. Change the level to the desired value and click OK.

Carrier Custom Defaults

Our EasyPost export format supports two custom fields, which may or may not be supported in turn by individual
carrier APIs.

In order to increase compatibility with the carrier APIs, it is now possible to select different custom values for each
carrier from a range of delivery related fields.
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Carriers Drefaults

Pravider: Easypost Use debug/test mode

APl Key: |0 - — W

- L B B

e -

Custom ref1: Custam ref2:

Carriers:
Labels Service Days Code ™
Mame Id R
Form Size Custom-ref1  Custom-ref2] InterlinkExpres 1 Inter
DPD UK Account PDF 4xg Default Default InterlinkExpres 1| Inter
Interlink Express PDF 4x6 JOB SUB @ |InterlinkParcel 1 Inter
& PRoyal Mail Accou PDF 4xg Default Default InterlinkParcel 1| Inter
InterlinkParcel 1 Inter
InterlinkParcel 1 Inter
InterlinkParcel 1 Inter
InterlinkParcel 1 Inter
< (L€ > W
@ Detauit (&) Refresh @ Defauit

In the Carrier defaults (Set-up > Defaults > Shipping) The Custom Ref fields are set to the desired field settings. The
fields available are - Delivery Number, Job Number, Order Number, Subref and Parcel Numbers.

Each carrier can then have their own preference set. If the Custom fields are set to Default, they will inherit the
shipping default field settings. Otherwise, each can be selected from the list of available fields.
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New Features in Accura 6.02

Product Owner Improvements

Several changes have been made throughout Accura to improve the usability of product ownership.

T EB BB F Bewe @O

'E_Gen eral F‘i’ Options

[ o 7 Queries: | All Records R

Code Description On hand ©On order Allocated Available P

O ¥v€) [ ABC_PAD ABC Receipt Pads 280,00 0.00) 0.00 280,00

[]EUTT ABC_PO_PAD | ABC Purchase Order Pads 0.00 0.00 0.00 0.00

O % AM_BC Alan McKillop Business card 0.00 0.00 0.00 0.00

a @ O TYCoo1 Letterheads - Market Harborou 500.00, 1,000,000 2,000.00 -1,500.00

Od @ @ TYCoo2 Letterheads - Aberdeen 5,500.00 500.00| 7,000.00, -1,500.00

[ @ O TYCo03 Letterheads - Skelmersdale 1,000.00 500,00, 2,000.00 -1,000.00

Od @ O TYC005 Compliment Slips 1,500.00 500.00, 1,500.00 0.00

] € [ Tycoto Business Cards 1,250.00 500,00 1,000.00 250,00

O @ @ TYC0z0 Sales Order Sheet 1,000.00 500.00| 1,000.00 0.00

O @ [ TYCo21 Purchase Order Sheet 1,500.00 500,00, 1,000.00 500.00

O € O Tvco22 Statement Sheet 1,500.00 500.00 1,000.00  500.00

O @ [ Tvco3o Order Folder - Orange 2,075.00 500.00 100.00, 1,975.00

O € O Tvco3 Order Folder - Blue 2,075.00 500.000  100.00 1,975.00

O € [ Tvco32 Yellow Folder 1,425.00 50,000 750000 675.00

£ >

Quick-filter Stock status
Location: ™ Sub-category: [ ] Surplus
Group: I:I jel [ only list if stock available || Re-order
Owner(s]: m 8 Dlnclude public products D Shortfall
Re-order method: [] only show favourites & Reset . .

[] Display product images

e View Products can now be filtered by one or more owners. Click the button next to the Owners(s) and select
one or more clients using the CTRL/SHIFT + Click method to display on products owned by those clients. If you
want to include all unowned products, tick the Include public products checkbox.

e You now assign client and office owners to one or more products by tagging records then using the
Ownership button. This means you do not have edit each product record individually to assign owners, and
instead can batch assign owners at one time.

@& Select product owners

@ Select product owner(s)

Tag the clients and/or offices to link to the selected product(s).

Company Office Name Address
O Abacas Studios O €9 ABC :DELIV Delivery Address Unit 12
£9) ABC Technologies Ltd [ B2 é)acTE0D2  |DDSLTd Lakesbury M
] Abstract [] B2 €D ABC TE-003 31 Compton
O Accura Development %@ABCA)(H ABC Technologies Ltd 493 Above Bar
m| Acorn Developments O @ ABC-INV ABC Technologies Ltd. .
a Alan Tarrant O €9 ABCD abxc tech 70D Swift Ro.
m| Checking Required O @ ABROAD Printing Little Press 91 Rue Jules
[m} Contact Testing client @ CEM BIR Tyco Head Office Tyco House
m| Created by Trev &9 CEM DER Tyco Derby 14 Ramsgate
Im| Data Design Services Ltd, O @ ME MEWCAST | Tyco Newcastle Toon House
O Docs24 Ltd 9 NE SUNDERL | Tyco Sunderland 82 Roker Parl
€2 Domain Twa O €9 NoC No Contact Office
@ Hampshire Engineering Se @ SCuv Tyco Scotland Almondvale
[m} Johnny Foreigner 9 SEBRIGHTO | Tyco Brighton Seagull Hous
O Nao Fear Academy £ SEGUILD Tyco Guildford 42 Wallaby
O splitterz
< > ov||< >

| | D Show existing owners only

e Ifyou select a single product from the View Products browse the existing owner tags will be shown and can be
added or removed, however if you tag multiple products, existing ownerships will not be shown, but new
ones can be added.
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e  Products can now be created, changed or copied (which in turn copies ownerships) from the Products tab
of Clients as well as changing ownerships

- Client maintenznce E=SIe ==
««rnla= alsl

General Extra Profiling Activities Tickets Opportunities Accounts Invoices Products Defaults Includes Custom

|@B Link ‘ |@E Unlink | g office owners [optional):
Code Description SUW.' Office Address L
ABCO00111 Business Card - 4 Colour 100-500 123-001 4824 NE 42nd Avenue
ABC12345 A4 Brochure 36pp Gloss laminated o I:‘ 123:002 5351 Tennyson Street
AFRED345 Business Card - 2 Colour I:‘ 123:003 1515 10th 5t

AMAZINGEC Easyprint businesscard I:‘ 123:004 PO Box 3479
EF_FIBER Blendfresh fiber guide ADDN |:| 123:005 Grecian Way

EF_HOSTIMNG Blendfresh "how to host™ brochure ADOM |:| 123:006 Unit 50, 5 Gladstone Roa
CHRISCARD4 Christmas Card - Cherub [] BRISTOL-OF | 12White Tree Road
CHRISCARDS Christmas Card - Boxes I:‘ WC-BR-BRUM | 21, Vineyard Close
CHRISCARDS Christmas Card - Night I:‘ WVC-BR-FAM 27 Hulton Close
[71 VC-BR-GED |4, Almatade Road

e Product ownership can now be controlled from the Products tab at office-level from the office record.

This is useful where you have multiple branches of a client which all have differing product ownerships.
Previously this could only be managed at Client or Product level, but now you can edit an office record and

manage all ownerships for that office in one place. Furthermore, products can be created, changed or copied
(which in turn copies ownerships)

¥ Office details - 123 Insight Pty E=R[E=R T
@ Office details
(9General [ZzContacts (27 Accounts 47 Aftachments g Shipping = Motes @ Products
Code Description Supplier Supp-ref Pa | & Link
ABCO00111 Business Card -4 Colour 100-500 1
=5 Unlink
ABC12345 A4 Brochure 36pp Gloss laminated o
AFRED345 Business Card - 2 Colour
AMAZINGBC Easyprint businesscard
[alnser‘t
D’Qhange
Copy
£ >
©cne | [Dox
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CRM Products

ew prospect p e
[T Activities Opportunities [ | RFQs/Quotes |- Orders (2 Invoices E@t Tickets E Products /= Notes [/ Options
Account-type: & > O
[ail Records > [& Stock-le|
Code Description .
Company ~ Onhand Onorder Allocated  Availab
Abacas Studios ] fi’ @ || ABC_PAD ABC Receipt Pads 280,00 0.00 0.00 280
€9 ABCTechnologies Ltd [] €2 ¢ [ ABC_PO_PAD  |ABC Purchase Order Pads 0.00 0.00 0.00 [
Abstract O & AM_EC Alan McKillop Business card 0.00 0,00 0.00 0
Accura Development O @ O TYCoo Letterheads - Market Harbarou 500,00  1,000,00  2,000.00| -1,500,
Acaorn Developments O @ O TYCoo2 Letterheads - Aberdeen 5,500.00 500.00, 7,000.00 -1,500,
Alan Tarrant O @ O TvCo03 Letterheads - Skelmersdale 1,000.00 500.00) 2,000.00, -1,000, % Web-toggle
Checking Required O @ O TYCo0s Compliment Slips 1,500.00 500.00, 1,500.00 |
Contact Testing client O @ [ TYCo10 Business Cards 1,250.00 500,00  1,000.00 250, v Favourite
Created by Trev O @ E TYCo20 Sales Order Sheet 1,000.00 500.00, 1,000.00 |
Data Design Services Ltd. O & o v Purchase Order Sheet 150000 50000 100000  soo| ¢ Attachments
Docs24 Ltd O € [ Tvcoz Statement Sheet 1,500.00 500,00 1,000.00 500,
@ @ Domain Twao O @ [ TYCo30 Order Folder - Orange 2,075.00 500.00 100,00, 1,975,
@ Hampshire Engineering Se O @ [ TYCo31 Order Folder - Blue 2,075.00 500.00 100.00 1,975,
O € [ Tvcosz Yellow Folder 1,425.00 0,00 750.00 675,
< > W
Contact Pos A
@ Dick Grayson ﬂ
@ Goods In ﬂ
@ Helen Highwater =2 . < 5 Stock status
@ Irene Irate ﬂ Search criteria ] Surplus
Jenny Frenchfry =] _ o _
3 Keily Homer £ Graup: [ ]/ supplier [ ]/ Ooniylistif stock available [] Re-order
EH Vavin Enreith ] Subcategory: _ Re-order method: [ only show favouritas g ] shartfal
£ > W
|:| Show my accounts only
Displ duct i
|:| Include inactive accounts D isplay product images
E Refresh @ Close

Client owned products can be viewed from the CRM View Prospect Profile browse enabling CSRs and Sales-reps to
see stock levels for their own customers. Additionally, CRM users can open products in view only mode, toggle
web-enabled status, set favourites, and view/add product attachments.

Accura core license users who have the appropriate (Stock update) permissions can also create, change or copy
products from this browse.
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Material Favourites

It is now possible to mark commonly used raw materials and/or products as ‘favourites’ and filter material-based
browses accordingly. This means that commonly used items are easily accessible without scrolling through large
databases.

] View materials/stoc|
(=]
2 &= B O ]
({3 Materials 5 Products =2 Options
[ |8 7 Queries: [l Records (XY
ﬂ Cost
Code Description Depth  Width Waot
P Rate Pel
(| ﬁ 2U-GLOS5-9 2U GLOSS (FSC4) 450.00 e40.00 130.00 31.0000 104
n O ﬁ CONQUERD COMQUEROR DIAMOND WHITE LAID 450,000 640.00| 100.00 118.2800|1
U O % COMNQUERQ COMQUEROR HIGH WHITE LAID 450,00 640,000 100.00 118.2800|1
Studio ] ﬁ COMNQUERD COMQUEROR DIAMOND WHITE WOVE 450,00 4000/ 100.00 118.2800)1
O ¥ CONQUERD COMQUEROR HIGH WHITE WOVE 450,00 640.00| 100.00 118.2800|1
E O % EDIXIOM--35 EDIXION LASER (FSC4) 450,00 640,000 100.00 39.0800 1
O % SATIMAT--62 Satimat Green 4506640 300 52 450.00 ©40.00, 300.00 367.1800(1
Pre-press
Printroom
Finishing
< >
oo Quick filter
a ,
Sandry Size code: l:l JO sub-tategory: &
Weight: [] Only list if stock available [ 1gnare product owners
oo Thickness: 0.0000 [2] [ only list stock items [ include tools
a Group: l:l p @ Only show favourites |:| Calculate cost & wastage

You can assign favourites by either:

1. Click in the column to the right of the tagging column to toggle favourite status on/off. A Star icon
indicates the record has been flagged as a favourite.

2. Select arecord and click the Favourite button on the right-hand panel. This will toggle the favourite status
on/off. The option is also available from the right-click menu.

3. Tag one/more records using the normal tagging methods, then click the Favourite button and all of the
tagged records will toggle their favourite status on/off. This option is also available from the right-click menu.

To filter Materials to list favourites only, click the “Only show favourites” checkbox so that is it ticked, otherwise leave
this unticked to show all records.

Quote and Order Rep Emails

If an estimator or CSR has a query about a quote or order that the client’s rep
. . s Rep: AF
can answer, they can now be emailed directly from within a quote or order by P p =

clicking the email icon next to the Rep field. The client Account manager, will automatically be CCed into these emails.

User Branches

To help customers that may have different branches and thus need different contact details for users based on those
branches, we have added a Branch field to user profiles. These are simple list option entries that can be selected
into a user but can then be evaluated by email merge tokens to change details for that user away from the standard
system values.

L US: +1 (0) 8473 938 731 R www.accuramis.com
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For example, the standard merge token for the company’s address uses the system address, SY:Address field. By
changing this to use an expression, we can evaluate the user's branch value and change details in the email
accordingly.

CHOOSE(SUser_:Branch = 'Head Office’, SY:Address, '121 Branch Street,<br>Winchester,<br>Hampshire,<br>S040 1PX’)

This CHOOSE expression says ‘if the user’s branch is Head Office then use the system address, otherwise use the
html formatted Winchester address’. If you have multiple branches, you may need to use nested CHOOSE
expressions. These can become very complex so it is recommended Accura support are consulted. As with all merge
tokens, it is advisable to create new tokens and add them to templates rather than changing default tokens as these
can be overwritten by upgrades.

Notepad Subject Phrases

The standard Accura pop-up notepad now supports phrases maintained via the standard phrase library by filtering
the Type to Subject.

b Select phrase

Designer copies
Double wall boxes
TLC
& Update note entry
Update note entry
| Double wall boxes
Low
Please pack for transit in double wall boxes\
Display on Please send 10 -20 finished copies to the designer
RFQ Quote age
@ Delivery @ Invoice E P-
Activity Opportunity Ti
[ Display alert icon EXEAE [+ Select
|:| Has been actioned
E Stamp k Spelling 0 Cancel @ oK

Phrase can be selected by the browse button to the right of the subject field. Phrases can be set-up to populate both
the subject line and the main notes section.

Rejection Phrases

The web order rejection dialog now supports commonly used phrases to populate the rejection text field.

@ Reject web order

Enter the reason for rejection (this will be included in the email to the user):

| Insufficent data A4 f;”

yol Client on credit-stop ~
th_

B spelling ) cancal ® ok

Phrases are maintained via the Accura Phrase Library and can be found by filtering the Type to Other and the
Subcategory to Rejection.
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New Features in Accura 6.01

Commission and Job Costing

Commission rates can now be assigned an outwork code in order to properly account for commission in job costing.
Codes can be assigned to individual commission rates or work with a “fall-back” code which can be entered in Job
Costing default.

If a commission rate does not have a preferred outwork, the fall-back will be used. By using an outwork code, as
opposed to labour, the job VA and Contribution figures remain accurate.

Commission cost will be logged automatically when certain conditions are met - if any other cost is recorded against
the order, if the order approval wizard is opened or when the order is invoiced.

Costing entries are recorded with the commission beneficiary, as the operator meaning cost centres can be set up
for reporting purposes

Quick Job Costing

Sometimes it can be an onerous task to log every single cost against an order or indeed get RDC users to log each
ink used or every plate made. To help with this, we are introducing quick job costing.

We have added to certain areas the ability to automatically post estimated values against any outstanding non-
costed entries. For example, a job has had all its labour and paper logged via RDC. However, the studio has not
recorded the plates used, the pressman has not logged his ink usage, the bindery did not issue cartons and the van
driver didn't log his time. By using quick job costing, the person approving or invoicing this job can opt to
automatically cost these materials and labour operations at their estimated value.

Users will be able to use quick job costing in the following areas

e View cost summary - using the Uncosted button at the button of the window.

e Job approval window - when opening an order’s Job approval window, the user will be prompted if they wish
to auto-post any non-costed operations. There is also an Uncosted button on the second step of the approval
window.

e Sales invoice - when a part-costed order is invoiced, a prompt will display to ask the user if they wish to auto-
post estimated values against any uncosted order items. Only orders that have at least one costed item will
display the prompt.

Auto-post actual values?

WARMIMG: Do you want to post estimated values as actuals for any un-costed orderitems
{e.g. material usage not recorded)?

| Yes | E gn i

This feature is controlled by a setting in Defaults > Job Costing - "Auto-create entries for uncosted items" and this
drop down has three choices

e No - users will not be prompted to add entries for uncosted items and they will not be added.
e Yes - users will not be prompted to add entries for uncosted items and they will be automatically added.
e Prompt - users will be prompted whether they want to add entries for uncosted items.
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Invoice Item Type

R —
supref: () Mormal (@) Handling/postage
|1000 | Other ref: | | () Delivery Deposit
Bulk Postage| -~
GEP rate: 1.000000
Currency (GEP): £36.93
W Net: £36.93
10000 g | Bt
=
/O TOTAL: £44.32
[ Print this line item © cancel @ ok
[ Export this item
Invoice items now have a type to allow for charges added directly to an invoice.
¢ Normalis the standard invoice item
e Delivery is a charge that will be included in the invoice’s Shipping total
e Handling/Postage is for sundry charges that do not make up part of an order
e Deposit is the existing deposit line item.
Two new fields have been made available to the invoice layout, HDR:Handling [ 5 797 00
and HDR:InvoiceNet. HDR:Handling will show the total for all handling/postage Handt s 000
. . . . . . andalin .
items on the invoice. HDR:InvoiceNet will show the net total of all items less g
delivery and handling. Shipping % 26.50
Tax $ 95 64
Total $ 931.14
Paid $ 0.00
Balance $ 931.14
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New Features in Accura 6.00

Deliveries and Shipping.

Accura 6 introduces the concept of shipping dates. An order has a due date but we as users need to know when
our order needs to leave our factory to fulfil the due date.

Clients now have a new setting, Days to allow prior to order due date for shipping. This will be used to calculate
an order’s ship by date which is the order due date minus the days to allow. Offices also have a similar setting as it
could be that to achieve the order due date for a distant office, more time is needed to allow the consignment to
reach its destination.

Days to allow prior to order due-date for shipping:

There is a new default setting in Setup > Defaults > Shipping > Defaults, a generic setting in days for all new clients
going forward.

To improve usability and better support shipping dates, the Delivery Wizard and Delivery Scheduler have now been
combined into one window. Now all deliveries will show in this browse on the day they are due for dispatch.

Process scheduled deliveries
Tag the delivery point{s) to process...
Due-date <=: 05/12/2019 |2 ] Job-ne: ljl & ﬁ'; Order-type: Milestone: ﬁ';
Shipment
Quantity Title Delivery-due At Job-no  Client-code .
Location FPostcode Contact Mame
mNe! 5,000 LMT Print Letterheads 21/11/2019 09:00 1515 HANTS SCO17 3AN  Dai Steam Hampshire Engine
[0 © 10,000 4pp Brochure 2711172019 09:00 1516 ABACUS 41M0:001 M3z 00T Lisa Finney dimprint Direct Ltd
O @ 1,000 Multi-drop 29/11/2019 09:00 1512| ABCD So14 70T Steve Guidroz ABC Technologies
[ © 10,000 4pp Brochure 0412/2019 09:00 1516 ABACUS ABACUS-001 MEKS 6HZ David Abacus Abacas Studios
£ >
specification: Mo. delivery drops: | Both
-
v O®
[[] Create one delivery note per location * Back Mext * B Order a Cancel @ s

The window can be filtered by the Due date, (the date the delivery is due to ship), Order type (Service, Product or
Both), Milestone and Number of Delivery Drops (Single, Multi or Both).

L UK: +44 (0)23 8024 0470
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Multi-drop Management

In previous versions, the Balance Quantity for all delivery points had to add up to match the Order Quantity. This
restriction has now been changed to allow greater flexibility in a variety of scenarios. For example, the full order
quantity may need to be spread across one or many delivery points but samples need to be sent to the designer.
Now a separate delivery point can be added for the samples without have to “fix” the delivery quantities to allow for
the extras being sent.

m Quantity m Pack-gty =M Distribute Quantity: 0.00
Office Contact Quantity Due-date At .
Pack-gty Mo.Boxes Pack-type Item-wei
() CEMBIR Paul King 20 27/11/2019 09:00 20 1 STDEOX
() CEN DER Helen Highwater 4,000 27/11/2019 09:00 500 a8 STDBOX
) NE NEWC Brian Stephenson 4,000 27112018 09:00 500 a STDBOX
) ME SUNDI Peter Reid 4,000 27/11/2019 09:00 500 8 STDBOX
O scuw Kevin Farsyth 4 000 27/11/2019 09:00 500 k] STDBOX
() SE BRIGH' Steve Foster 4,000 27/11/2019 09:00 500 a STDBOX
£ >
Delivery details
Company: Tyco Head Office Hotes:
Address: | Tyco House # | | Designer copies. IS Order Qty: 20,000
hston Road Delivery Oty: 20,020
Birmingham Balance Cty: 20
West Midlands w .
BRAAS EC7
Mo.boxes: 1 Weight: 0.32

Another scenario may be that the order needs to be sent to a supplier by a certain date so it can be returned to the
factory in order to fulfil the order due date. Now you can create a delivery point for a supplier for the full quantity
AND delivery points for the end product to be sent to the various destinations.

If there is a mismatch between the order and delivery quantities, Accura will now display a warning about the
discrepancy but the user will be allowed to continue.

Delivery points to a supplier can be created by Inserting a new record then selecting ‘Supplier’ from the Deliver to
drop down. You can then browse for a supplier from the Accura database.

L US: +1 (0) 8473 938 731 Rk www.accuramis.com
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Component Mark-up Profile

A frequently requested addition to Accura has been the ability to create an itemised mark-up within an estimate and
with the component mark-up profile, you can now do exactly that.

Cost, markup & sell:

£15.00 £30.00 £75.00 £195.00 £750.00
| 25008 [ | 2000 2] | 1so0s |8 | 1400w 4 | 10.00%
| £18.75 | | £36.00 | | £33.50 | | £22230 | | £325.00 |

Previously, users would only have the ability to target the sell price and percentage in outwork working entries
(provided the estimate outwork default was set to working).

Now, the component mark-up profile disables the overall mark-up, enabling access for targeting the sell price or the
percentage mark-up within every single working entry within an estimate. This now being the case whether the
working is Material, Labour or Outwork.

In order to take advantage of this feature, you'll need to first create a new mark-up profile and select Component
from the dropdown in the creation of the profile.

ﬁ Update markup profile — >

2 Update markup profile

General  Motes Clients  Expiry

Description: |Qunte Markup Target |

Method: Rounding method: | Quate

Use multiple rates

Component

MOTE: Pricing is assigned at individual quote working level, Default markups can be setup in your
quote tables for labour, materials or cutwerk, Mo additional markups will be applied.

Upon selection of the component mark-up into the quote, the user will be prompted with this message:

Component markup selected

WARMING: You have selected a component-based markup profile - you are responsible
for setting the markup/sell-price of each working.

" You can apply Default markups to all workings, use the Existing markups, or Re-select,

|App|r defaults | I Use existing | | Re-select |

You will then have the choice to either apply the default mark-up percentage which is derived from the item (set in
tables), use the existing mark-up set in the working entry (perhaps from a previous mark-up selection) or re-select a
different mark-up profile altogether.
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To complement this feature, there have been a number of small feature additions associated with itemised mark-
ups including the ability to apply a mark-up en-masse to quote workings via the right click menu and applying a
default mark-up en-masse to a selection of operations in the labour, material or outwork tables. We've also added
the sell price visual into the workings, alongside the cost in the bottom corner of the window.

Detailed Estimate Layout

Quote workings can now be displayed separately onto an estimate layout, much in the same way that quote extras
have been previously. This is particularly beneficial for an estimator when wanting to display multi element quote
workings where size and stock differs from one working to the next.

Estimate display properties can be applied to Labour, Material and Outwork workings and can reside both inside
and outside a section by checking “Print as line-item on quote”.

Optional extra Print as line-item on quote
Include cost in estimate |:| Create invoice line-item

A new detailed estimate layout is shipped with this latest version of Accura and can be easily customised to your
business requirements through Setup > Layouts > Detailed Quotes.

An example of the new estimate layout below:

Section 1 POS Header Boards

29.00  TELF14 Hanging Boards £574.20
w/out logo (printed both sides)
1000mm x 600mm
5mm foamalite
strapline: "Natural Ingredients”
Individually wrap and add barcode

Section 2 POS Hanging Boards

26.00  SOUT14 Hanging Boards £772.20
w/out logo (printed both sides)
1000mm x 600mm
5mm foamalite
strapline: "Natural Ingredients”
Individually wrap and add barcode

Non-section elements

2000 sSOUT12 Logo Generic POS Header Boards £389.40
Wilogo (printed one side only)
1200mm x 300mm
5mm foamalite
strapline: "Bursting with flavour”
Individually wrap and add barcode

TOTAL (tax incl.) £2.005.08
Not included in the Price (extras)
1.00  Scratch laminate for all boards £264.00
L UK: +44 (0)23 8024 0470 @ support@accuramis.com
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Use of the detailed layout is driven by a job type with the inclusion of a new layouts tab which also includes the ability

to define a custom Job-sheet layout to be used on estimate to order conversion.
There are 3 options to choose from within the job type:

EI'.!. Job-type maintenance

Shipping Defaults

General Extra Layouts Tabs Includes  History

Quote-style: Dretailed

oY
R R

Quote letten Detailed
Jobushest:

Summary: Standard quote letter layout
Detailed: Default Quote letter used from options tab in print dialog

Custom: Detailed letter layout defined by job type

RFQs

RFQ email and printing options have been moved from the RFQ Options tab to the View Pending RFQs Options tab
as it was felt that settings would be common to all raised RFQs rather than on an individual basis.

o] & ==

@ View pending RFQs
@ @ [.‘E'.] RFQ-no: GB Find g;; Reset
— N |

@ RFOs [ Options

Email notification
DoaccuratC100Data'templates\email\RFQEmail.htm

Email template:
Show email send dialog

Layout/preview

RFQ Layout design: RFQ
Force PDF preview before save

Motify originator when RFQ processed

RFQs can now be automatically previewed on save. On the RFQ options tab, there is a new Always generate PDF
preview checkbox. When ticked, the RFQ pdf preview will automatically open when the RFQ is saved.

@ support@accuramis.com
Rk www.accuramis.com
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Instagram

Fields for Instagram have been added to the main Company record and User profiles. Adding
URLs to these will enable use of the new [Userinstagram] merge token which will then display m -
an Instagram icon and link on your email signature. '

Any company Instagram link will sync and display on AccuraOnline 6.

In addition to company and users, Instagram fields have also been added to client, supplier and contact records.

EasyPost

Certain carriers supported by our EasyPost module do not return easily printable labels. To help our users work
around this, it is now possible to print EasyPost labels in a variety of formats and sizes. The settings to change these
can be found in Defaults > Settings > Carrier.

Carriers:
. Labels » || service Days Code A
Mame Identifier  Route .
Format  Siz FEDEX_2_DAY 2 FEDE
DHL Customer Servi FDF Ax FEDEX_2_DAY_ 2| FEDE
DirectPost [OnTracg) PDF 4w FEDEX_EXPRES 3 FEDE
ESTES FDF Ax FEDEX_GROUR 1 FEDE
FedEx - Printed Pro¢ PNG 4w & FIRST_OVERNI 1 FIRS1
G50 Ax GROUND_HORK 1 GRO
Pilot shared accoun 4w PRICRITY_OWVE 1 PRIO
UPS Account Ax STANDARD_OV 1 STAM
£ > v L >V
@ Default @) Refresh @ Default

There is a setting for each carrier as different characters may be better supported by one of the available formats
and sizes. As well as the default PDF format, you can also select PNG or ZPL (the format for Zebra label printers).
Available sizes are the default 4x6 sizes as well as 5x 8, 8.5 x 11 and A4.
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New Features in Accura Online Version 6.10

Please note that Accura Online 6.10 requires the installation of Accura 6.03 Build 3 or later

Pricing Includes Sales Tax

All pricing throughout the website is now capable of switching between including or excluding sales tax based on the
logged in user account. The user interface can optionally display text throughout the website to indicate if prices
include or exclude tax, and can be configured to denote tax as VAT (for the UK), GST (for Australia and New Zealand)
or Tax (for USA and other markets).

sale

i store Now

howard jores
froclanca s desigrer

business

leaflets

banners el
Leaflets PVC Banners Roller Banners Business Cards
Leaflet or flyer printing are a low PVC outdoor banners are a great With prices starting from just $28 -—First impressions are everything!
cost way to promote your business. way to grab attention. Our vinyl and sizes available of up to 2500mm Make it count with our business
A well designed and printed flyer will banners are printed in full colour wide, we're sure to have every cards which are printed onto
help you reach new customers and with UV inks are finished with brass budget and occasion covered. A 400gsm card. Finishes available
build br... eyelets and ... quality assured ... include matt, glo...

g g

The new tax features are controller partly via Accura and partly via the Admin area settings page:

e The tax-inclusive behaviour for logged in client accounts is controlled by Accura on the Accounts tab of Client
maintenance 'Show prices including tax', so each client can control tax behaviour independently.

e The tax-inclusive behaviour for B2C users (either not logged in, or before being converted to clients in Accura) is
controlled at domain-level by the Admin area setting 'B2C pricing to include sales tax'.

Main welcome phrase Secondary welcome phrase
Welcome to Accura Online Thank you for using this site
Disable welcome banner + B2C pricing to include sales tax
Show price tax status text Product list loading behaviour
VAT E‘ On page load
Tax
ST + Order-no should be a required field

Mong/disabled
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e The optional Ul text to denote if prices include or
exclude tax is controlled at domain-level by the Admin
area setting 'Show price tax status text'. This can be
set to VAT, GST, Tax or None. Selecting 'None' will
disable the text but will also prevent customisation of
the Ul for VAT or GST.

e The 'Show price tax status text' setting can be
customised in client branding. Here, the options are
either to inherit the behaviour from domain level
(which is the default), or disable the text for that client.

Order request ‘Order-no’ phrase

Your order-no:

Show price tax status text

Inherit from domain (VAT) ~

Inherit from domain (VAT)

Mong/disabled

Product lists in the shopping basket, checkout wizard and view store orders will always display full breakdowns of
net, tax and total pricing regardless of the pricing includes sales tax settings. This retains the behaviour of previous

versions.
SHOPPING BASKET
Product Description Edit Availability Quantity Weight Price Per Net |
RMAN: Cor of stoc 0 0 £25.00 00! £0.2 il
eDocBuilder BasicBusinesscard ~ I'[']|]  63%8in 250 £38.0 25 £38.0 [
Subtotal £38.25
VAT £7.60

TOTAL inc. VAT £45.85

All other areas will look exactly as they do when they display net pricing, but will instead display total (net + tax)
pricing when pricing is configured to include tax unless 'Show price tax status text' is enabled, for example: Quotes

(this page), and Products (next page)

UGS

E Quotes @ Requests ewas. | mm || i= || &=
Quote ref: 1 Price: £1 nc. VAT Quote ref: 1798 Price: £3 AT
Date: 30/07 8 Quantity: 1000 Date: 02/03/2016 Quantity: 500

see Order ref: 1745 Estimator: GL oo Order ref: n/a Estimator: TAC
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Editable
eDocBuilder AO Leaflet

Quantity

£5.00 =zch (inc. vaT) 1

387 in stoc 0 items in basket
Editable
eDocBuilder Basic Business
Card
COLDAIELL sorporats oy EDOC_BC
BANKEeR O
RESIDENTIAL BROKERAGE F f Quantity

L s £30.00 /250 (inc. VAT) 250 Add to Basket
Tel: 223 3231234, Ext- 223 e

Fax: 1231332204
@sample.com

oo
3
w
[
3
o
=3
3
w
=)
[+1]
%
x
11}
'

The terms and conditions phrases entered in Admin settings and displayed on quotes, orders and requests should
no longer contain wording to indicate that pricing excludes sales tax. The website will automatically prepend text to
the terms and conditions phrases to state if pricing includes or excludes tax. Users who have altered their terms and
conditions phrases will need to edit these after the upgrade to remove references to sales tax. If the default phrases
are being used, they will be changed automatically during the upgrade.

General = Terms Filters Google

Please note: The inclusion enter on this
For quotes:
All prices are subject to sight of artwork. Final pricing may be subject to change at time of order placeme
For orders:
pricing is subject to confirmation. All orders are placed subjec
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There are certain places in the Admin area that require entry of pricing values. These values should continue to be
entered as NET prices, regardless of the sales tax behaviour of the website. The relevant areas are marked up in the
Ul as requiring net values. These areas are:

e Approval price thresholds for website accounts that lack the ability to automatically approve their own orders.

Security profile Status

Full access to own data. Cannot approve orders or view data from other users v Active v

Landing page Account approval price threshold net (excludes delivery)

e All pricing values entered in delivery options.

Edit Delivery Option: TNT Overnight Delivery

Delivery method Charged by
Local e Courier Fixed e Weight
Description Weight bands (net price <= weight):

Courier name 2.00 kg@ £

+ Add price band

Courier service Thereafter (net rate / kg @ ) Free delivery when order net value exceeds

e ‘From’pricing in tiles linked to products.

Title
a | e Description
n store now Lt Janners are printe

banners
From Price (Net) Client
Mo client (unregistered users v
Link to Text Button
Products = v Shar v Published

@ support@accuramis.com
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Mobile Responsive Design

Various areas of the website have been optimised for display
on mobile devices; in particular turning horizontal tables on
desktop into vertical tables on mobile (removing the need for
horizontal scrolling), and sometimes removing less important
data where there is a lack of room to display it on mobile. These
optimisations also include improvements to the display of the
website on desktop devices.

Areas optimised are:

Store: Product lists in shopping basket, checkout step5,
viewing store orders and viewing store order requests (see
right).

Product slides displayed on the homepage.

Attachments: request forms, checkout step2, proofs, proofs
tab on orders, attachment tabs on quotes orders and
requests.

Quotes, orders & requests: quantity and pricing areas and
section lists (see bottom-left and bottom-right).

Orders: delivery and invoice tabs.

Proofs: view proofs thumbs and list views, view orders proofs
tab.

Quantities and Pricing (inc. VAT)

n-on. Use the Calculate

Quantity 1

Quantity 2

Quantity 4

Quantity 5

Calculate

L UK: +44 (0)23 8024 0470
LUS: +1 (0) 8473 938 731 ‘
© Data Design Services Ltd Nov-20

SHOPPING BASKET
Quantity 0
Price £25.00
Net £0.25
E!- eDocBuilder Basic Business Carg
Quantity 250
Price £38.00
Net £38.00
Subtotal £38.25
VAT £7.60
Sections
Section Pages Face Reverse
Material: Gloss art 115gsm paper
Description:

Pricing (inc. VAT)

Quantity Price
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User Interface

Other changes to the user interface in this release include: o
Order Specification

Quote, order and request view page designs have been
updated. All designs now display spec fields in accordions
(hiding empty values), quantity areas have been improved,

. . . Business Card - 4 Colour 100/500
and designs have been made consistent with each other.

Title +
Quote view page now displays an attachments tab
displaying files that were uploaded to the original quote Notes "
request. Previously only orders displayed attached files.
E Quote details 1211 & Attachments
File image File name File size
JPG_Imagejpg 78.23 KB
PMNG_Image.png 74.41 KB

The order proofs tab has been redesigned into a horizontal layout that looks better when orders have more than
one proof. Proof attached files no longer display on this tab.

Order details 1315~ ¢ Attachments Proofs & Deliveries  [& Invoices

File Status Proof ref Order ref Submitted Respond by Order-no Proof

1059 1315 22/10/2020 25/10/2020

View Proof

N
[
4%}

1058

[
wn
(=1
D
=]}
s
ra
=1
()
(=1
3
o
s}
=)
=1
[
(=
[
Gl

View Proof

There are a number of other minor improvements to the user interface documented in the technical release notes.
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Global Search

The Global Search feature which is activated in the website header from the search icon has been expanded in this
release to cover new website areas:

e Checkout wizard billing and delivery steps to filter client office address cards.

chandlers ford|

Delivery Details

Contact:

DDS-001 - Data Design Services Ltd

& Current Address

e My account area addresses tab to filter client office address cards.

_

Accounts / Show

Jeff Botwood

ACTIVE

DDS-001 - Data Design Services Ltd

&  Edit Account

g

‘ﬁ Change Password

Q@  vourAddresses

@ B&illing | & Delivery Edit

The address searches are designed for clients who have large numbers of offices and need to quickly locate the one
they want without scrolling through pages of addresses. When address searches are applied, the website informs
the user of this and provides a link to reset the search

L UK: +44 (0)23 8024 0470 @ support@accuramis.com
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Global search has also been implemented on:

e Repeat quote lists.

Quotes / New

Select a Quote to Repeat

Quote ref: 1914 Price: £156.83 (inc. VAT
Date: 12/07/2019 Quantity: 1000
Order ref: n/z Estimator: JF3

Specification: 2 colour |ett

e Order from quote lists.

2 colour

Orders / New

Select a Quote to Order

Quote ref: 1914 Price: £156.83 (inc. VAT Quote ref: 1913 Price: £190.90 (inc. VAT
Date: 12/07/2019 Quantity: 1000 Date: 12/07/2019 Quantity: 1000
Estimator: JF3 Estimator: JFB

ocess inks Specification: &

Specification: 2

e Repeat order lists.

Orders / New

Select an Order to Repeat

Order ref: 1713 Price: £0.00 (inc. VA Order ref: 1712 Price: £211.78 (inc. VA

2018 Date: 15/01/2018 Required: 22/01/2018
Priority: Norma Quantity: 250 Priority: Norma Quantity: 250

Date: 29/01/2018 Required: 05/02

Order-no: 564444

Specification: Su d - 4 Colour 100/500 Specification: Bus

L UK: +44 (0)23 8024 0470 @ support@accuramis.com
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New Features in Accura Online Version 6.00

Business to Consumer Public Store Front

Business-to-consumer (B2C) is a new website 'Branding Mode' which allows public use of the Store. Public products
can be ordered without logging in, and account login or sign-up becomes part of the checkout process. This feature
allows AccuraOnline to be used by members of the general public as a conventional shopping website.

The product list, basket, add to basket, eDoc artwork designer (if enabled), and checkout features are all available
for public use in B2C mode.

Public users are called 'guest accounts' until their first order gets processed in Accura and a client is created for
them. At this point, they are converted to regular 'client accounts', and then they get full access to the website based
on the default security profile and work the same as B2B accounts.

New account sign-up in B2C mode is now immediate and no longer requires interaction from Accura. Account
activation emails are also bypassed. Once signed up, guest accounts can log in, log out and raise multiple orders
before Accura data sync occurs - PAYMENT MUST BE CONFIRMED BY PAYPAL - before order is received in web
console.

Terminology change: The old branding modes used to be called B2B and B2C prior to V6.0 which is confusing as both
modes were types of Business to Business operation. The branding mode that locks out the website behind the login is now
called Business to Business (or B2B). The branding mode that displays the full website, requiring login to place orders is
called Business to Business with Homepage (or B2BH). Business to Consumer (or B2C) is the new public website mode.

Business-to-consumer mode requires a number of features to be enabled and configured correctly:

e Aset of public products that can be ordered by the general public in Accura. Client-linked products will not be
visible in Business-to-consumer mode when public users are browsing the website. Client-linked products
become visible when existing clients log in.

e The store menu item in the Admin area needs to be configured to appear before account login by setting its
Visibility setting to 'Both'.

e Unless you are offering free delivery for all products, Delivery Options must be configured in the Admin area.

e PayPal payments must be configured in Accura and on secondary domains as appropriate in order to take
payments for orders.

e To use the Google address locators, you will need to configure a Google API key in Admin Settings (please refer
to Accura v5.31 New Features document for setup).

Logging into a client or guest account after adding items to the basket will add the items to any basket contents that
may already exist for that account.

Sign-up forms and links are removed in B2C branding mode as this is handled in the new checkout wizard.

The guest account order request confirmation uses a new email notification so it can be customised separately to
the client account order request confirmation.

Guest account notes:

e Guest accounts without company names will sync the account name to Accura’s company name field.
e  Guest accounts have cut-down access to the My Account area prior to Accura data sync.

e Guest accounts are not visible from Web Console ‘users’ area.
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Address Management

There is a new “Your Addresses” area for logged in users within the My Account area. Users have options to amend
billing and delivery addresses (where security permissions permit the user to do so) and also add or edit addresses
with sync back to the Accura database.

Craig f:t:ghens 1-VC-T-001 - 1 VC Test Client
ACTIV

37 Woodside Avenue
Eastleigh
Hampshire

#  Edit Account 5050 9ES

‘5 Change Password

Q@  Your Addresses
@ Billing | & Delivery Edit

This area utilises our new address card system which is used instead of the old address drop list method used
previously. This new card system is also one of the main focal points of our new Checkout Wizard mentioned later
in this document.

All address entry pop-ups throughout the website now allow Google address location (configured on the Google tab
of Admin Settings). Previously, this only worked on the signup form for new accounts.

Custom order delivery addresses (on print orders) now appear in a pop-up dialog, and allow entry of delivery phone
and email fields which will be used on Accura’s delivery notes and integrated shipping module.

It is no longer necessary to specify company names in addresses in the My Account area, so B2C users can enter
standard addresses without the need for a company name.

Global Search

Global search standardises the text search facilities throughout website. The search field or icon is built into the
website header or menu bar instead of appearing above the filter area in areas that display searchable data. You
can now perform a search from any page on the website.

.F.;; Search.. Q

Searches will usually default to the page you are searching from. Searches on pages that don't list quotes, orders,
proofs, templates or products (e.g. My Account, Home, Contact Us etc.) will redirect to the product list and perform
the search on products.
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Checkout Wizard

The Checkout Wizard is a step-by-step replacement for the old checkout 'form' which required vertical scrolling and
displayed a large number of fields to enter in one place. The wizard features account login and registration, along
with some major design changes to the way addresses are handled. The checkout wizard will be used for all product
orders in V6.0 regardless of branding mode.

Account Verification

Please enter your email here!

Email

Next 2

Wizard steps:

e Ifnotlogged in, it asks for Account email. If email exists then the next step is the password, else the next step is
the sign-up form to register an account.

e Once logged in or signed up, the wizard steps are: Order details (with attachments), Billing Details, Delivery
Details, Payment Details (list of products with delivery charge selection), then Pay with PayPal.

The Checkout Wizard uses our new address card design instead of office drop-lists in billing and delivery steps.
Delivery step has 'Use Billing Details' option to set delivery details to match billing details.

Guest accounts have certain restrictions in the Checkout wizard compared to client accounts:

e Guest accounts cannot edit billing details after their first order has been placed.

e Guest accounts cannot save orders as drafts. Only client accounts can do this.

e Guest accounts do not have access to the orders area, so they cannot view request details for their orders until
they have been processed in Accura.

Product Description Availabilty Quantity Weight Price

el
®
m

Delete

* * * ;; v 468  £290.00 £14: ]
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Store / Products

Add to basket and live price calc are now available directly from the product list instead of needing to go into product
details for faster ordering.

Workshop Poster - Non Stocked
1-0OFFICE
Price:
£17.33 /10
To order

Quantity

[T]) Editable

1-0OFFICE2

Price:

£6.00 =ach

Lead time 1 day

Quantity

v Calculate Price

1-PUBLIC
Price:

£290.00 /1000
L s

2ac ume 1 day

Quantity

A default order quantity is synced from Accura to populate the product quantity field or drop-list for faster ordering.
The main price displayed for each product is now editable in Accura on the pricing tab of each product if it needs to
be customised, otherwise it will automatically use the price of the highest price band (which would be the lowest
price per unit)

Product codes and descriptions have been swapped in the product list so description appears as the main text.

eDoc icons appear as ‘Editable’ overlays on product image thumbnails.

Basket item description editing is now possible on all products linked to library quotes or eDoc templates. Previously,
some product configurations did not allow this.

Emptying the basket now redirects to the product list.

Product page price lists are hidden unless the product has multiple price breaks, and thereafter rates are hidden for
quantities that are impossible to order (e.g. quantity choices, or where thereafter > max order quantity).
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Website Themes (Abstract) & User Interface

A new theme has been added called Abstract which gives the website a more modern/clean feel with rounded icons
and a new pop out side menu called the “push menu”. This will make the website feel more similar to other mobile
responsive websites that have a similar menu system applied and allows more room on your homepage to showcase
your products, or anything else you choose to display.

You can also pick and choose which elements of the abstract theme you like, and create a customised theme that is
applied to selected clients in the client branding section within the admin area of your website.

HOME @ @ Ei‘ﬁf\iggg @ @ @

QUOTES »
ORDERS »
PROOFS

PRODUCTS

foam business
BOARDS CARDS

roller

CONTACT US

oVC

BANNERS BANNERS

Testing Tiles 1 Testing Tiles 2 Testing Tiles 3 Testing Tiles 4

Craig Stephens

My Account ° @ e

023 8024 0470 023 8025 2573 sales@accuramis.com

The menu used for Abstract was previously available as the 'Push' menu style. This has been renamed to 'Abstract'.

Instagram social media icons/links have been added, synced from Accura's Company settings for the first domain.
These are editable from Admin Settings on subsequent domains.

All of the website themes have been visually improved and debugged, including improved widget colour settings for
theme customisations.
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Proof Attachments

It is now possible to allow proof attachment to pending proofs with sync back to Accura. The new attachments are
shown in the proofs area and also in the proof tab of an order within an AccuraOnline account.

Attachments

File image File name File size

There are no attachments for this proof

Delete

As soon as a new file is attached to a pending proof, the “Accept” option is dynamically removed and the user must
either “Modify and proceed” or “Reject” the proof along with adding some mandatory customer notes for clarification
to the client account manager. The email sent to the Accura studio manager will include a download link for attached

files, and they will also be available in Accura from the Proof and Order.

Attachments

File image File name File size

.
o

nvas3.jpg

o

Delete

© oo

Whether “Modify and proceed” is shown in a pending proof is dependent on how Accura is configured to handle
order status with proofs. If Accura's production defaults are configured to set order status to 'Active’ on proof modify,
then proofs will allow the modify (and proceed with order) action. If Accura is configured to leave orders 'On hold'
when proofs are modified, then proofs will not allow modify and will only allow the accept and reject actions.
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Home Page Tiles

Tiles appear in a new area on the homepage below the slides and above the banner using thumbnail images, a text
area and clickable links. Tiles can be used to advertise products & special offers, to display news, or just to display
graphics.

accura el s

PRINTWORKS sales@accuramis.com 023 8025 2573 023 8024 0470

HOME PRODUCTS CONTACTUS

roller foam business VC
BANNERS BOARDS CARDS BFzNNERS

Testing Tiles 2 Testing Tiles 3

Testing Tiles 1 Testing Tiles 4

Tiles can be created at domain-level or client-level in client branding.

Font settings are configured for all tiles per domain or per clientin the relevant tiles area to ensure they are displayed
consistently.

Title Size Title Colour Title Weight Title Line Height

20px v ;f Nermal v 25px v
Description Size Description Colour Description Weight Description Line Height

15px v 2 Normal v 19px v

B Update setings

e If tiles are configured in client branding, the client will see domain-level tiles before logging in, and client-level
tiles after logging in.

e Tiles ‘'Link to" options are: None, News, News article, Page, Product list, Product code, My Account, Contact Us,
Custom URLs.
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Home Page Slides

Product slides now feature up to 3 product links appearing as thumb overlays over the main slide image.

accurga

PRINTWORKS sales@accuramis.com 023 8025 2573 023 8024 0470

PRODUCTS CONTACTUS

View Details View Details View Details

There are also new slide 'Link to' options: Product list, News list, and My Account.

Admin Area Settings

You can now disable many of the homepage elements that were mandatory in previous versions, including the
welcome banner, the slider area and the home page text content in the Admin area Settings. You can also edit both
of the text phrases displayed in the banner if you choose to keep it enabled. This provides greater control over the
home page appearance, for example to showcase any products or other content you wish to display.

Branding mode Default security profile for new accounts
Business to consumer (public storefront v Full access v
Disable slider for all clients v Disable home page text for all clients
Main welcome phrase Secondary welcome phrase

v Disable welcome banner

Some of the Actions available in the Settings area have been improved:

e The 'Approval reminders' action now sends notification emails when clients are missing approval accounts and
orders are awaiting approval.

e Usingthe'Check payments' action will now send order confirmations to web users when their orders are marked
as paid.
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Admin Area Accounts

It is now possible to select a landing page for each user account which controls which part of the website they see
after logging in, for example to take them directly to the store. This can be set at security profile level, which would
then apply to every account using that security profile.

Edit Security Profile: Full access to own data. Cannot approve orders or view data from other users

Name Landing page

Full access to own data. Cannot approve orders or view data from other users Products / Store v

The account landing page can also be set at account level which would override any setting at security profile level.

Security profile

i memmee e Alats Dammet aeeren o orelors s ioar Aeft e Freem oclhor ooe
Full access to own data. Cannot approve orders or view data from other users T

Landing page

" Fp o - FT
use lanaing page Trom prod

Use landing page from profile |

Quotes

Orders

Proofs

Products / Store
Page

Mews

My Account

L

I
M
o

It is also possible to log into accounts from the account editing
Actions page ‘Actions’ list ‘Login as this account’ command, instead of
having to use the Login button in the account pop-up when

selecting an account to edit.

Suspend i

Edit passwo ‘ﬁ

Send deta =i

Login as this accou LI)
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Multi-Level Customisable Menus

The website menu system has been overhauled to provide two-level customisable menus. Not only does this allow
you to customise the various options that appear on the Quotes and Orders drop-down menus, but you can create
any number of drop-menus based on your own content such as custom pages, or other areas of the website.

Many users have asked us if AccuraOnline can effectively replace their main company website. Being able to
customise the menu system in this way if a large step towards this goal.

Top-level menus are called ‘Menus’, whereas second-level menus are called ‘Menu items’. The Quote and Order drop
list menus will be converted to multi-level menus automatically during the upgrade.

The menu 'visibility’ setting (pre-login, post-login or both) replaces the previous ‘requires login’ setting, so it's now
possible to create menus that will appear before login, but disappear after login.

Edit Menu: Quotes

Menu text Visibility Link to

Quotes Paost-login v Quotes A v Published

Clients Visibility Edit Down p  Published  Delete

T
T
L
L
c
it
I
=]
=]
',
<

=3 3 B

There are a number of new menu 'Link to' options: None (e.g. for top-level menus that don't need to link to anything),
Custom URLs that will open in new tabs, Terms/Privacy pages, My Account, Individual product pages, and individual
news articles.

It should be noted that ‘Home’ menus are no longer created by default as you can get to the ‘home’ of the website

by clicking on the company logo in the header area. Home menus will be removed during the upgrade, but can be
reinstated if users still want to use them.
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Menus in Client Branding

You can now edit menus in Client Branding. In here you will see all of the domain-level menus, and can ‘unpublish’
them to hide them for that individual client. You can also add new menus that will only appear when that client has
logged in.

Client Branding: A & B Car Sales - Nomina

General Contact Details Social Media Accounts

Widgets Pages Filters Google

m

m

nks > Excluded clients Both Q

Menus can no longer be linked to multiple clients. They are instead hidden from multiple clients using the ‘unpublish’
feature in client branding, which was determined from customer data to be more practical. The above screenshot
shows that A & B Car Sales will not see the Quotes, Proofs or Custom Links menus because they have been
‘unpublished'.

If you ‘unpublish’ a menu at domain-level, then that menu disappears from all clients and will not be visible from
client branding. Domain-level menus cannot be edited from client branding - they can only be published or
unpublished. Menus created in client branding will be fully editable.
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Product Link Filtering

When you choose to link a slide, tile, menu or user landing page to ‘Products / Store’, you can now select optional
filters that will be applied to the product list. This gives you the same options you would normally see on the left of
the product list in the store but the user will not be aware that the product list has been filtered

Landing page

Products / Store v Receiv|

Select filter options (optional)

Category Group Colour Finish  Size
3 Group Extra Large Matt 55 x 85 mm
Business cards Propel White 85 x 55 mm
Postcards Testing 148 x 210 mm
Self help books Wakefield BCC 200 x 200 mm
Stationery Zebra 210 x 148 mm
297 x 210 mm

An example of how you can use this is to create a multi-level products menu where each menu item filters the
product list in a different way. Or you could create a tile to appear on the homepage advertising a special offer on
certain products using filtering to make sure only the products on offer get displayed.

If you are creating product links inside client branding, then you will only see filters that apply to the products visible
to that client (pubic + client owned). If you are creating product links at domain-level, then you will only see filters
that apply to publicly owned products. Also, as you tick a filter in each area, the remaining filter options will
automatically be filtered out so you cannot select a set of filters that would result in no products being displayed.

Other Link Improvements

When you link to an individual product in a slide, tile, menu or user landing page the product list is now displayed
graphically with thumbnails instead of just being a drop-list with product codes.

Select product(s) (you can select 1 to 3) ®

-
m 1TESTPRWO Workshop Brochures

ABC123 Brochures

Similar improvements have been made when selecting pages and news articles in links.

L UK: +44 (0)23 8024 0470 @ support@accuramis.com
L US: +1 (0) 8473 938 731 ‘ Rk www.accuramis.com

© Data Design Services Ltd Nov-20 Page 42 of 42


mailto:support@accuramis.com
http://www.accuramis.com/

	AccuraSync
	Enhanced Web Console Features
	Client and Supplier Favourites
	Client and Supplier Search
	Stock Reorder Adjustments
	Carrier Custom Defaults
	Product Owner Improvements
	CRM Products
	Material Favourites
	Quote and Order Rep Emails
	User Branches
	Notepad Subject Phrases
	Rejection Phrases
	Commission and Job Costing
	Quick Job Costing
	Invoice Item Type
	Deliveries and Shipping.
	Multi-drop Management
	Component Mark-up Profile
	Detailed Estimate Layout
	RFQs
	Instagram
	EasyPost
	Pricing Includes Sales Tax
	Mobile Responsive Design
	User Interface
	Global Search
	Business to Consumer Public Store Front
	Address Management
	Global Search
	Checkout Wizard
	Store / Products
	Website Themes (Abstract) & User Interface
	Proof Attachments
	Home Page Tiles
	Home Page Slides
	Admin Area Settings
	Admin Area Accounts
	Multi-Level Customisable Menus
	Menus in Client Branding
	Product Link Filtering
	Other Link Improvements

